
 

 

 

Portfolio Media. Inc. | 111 West 19th Street, 5th Floor | New York, NY 10011 | www.law360.com 
Phone: +1 646 783 7100 | Fax: +1 646 783 7161 | customerservice@law360.com  

 

How Mobility-Focused Tech Will Affect Auto Regs 

By Michael Nelson and Kara Ford, Sutherland Asbill & Brennan LLP 

Law360, New York (January 24, 2017, 11:08 AM EST) -- Mobility! That was the 
buzzword at the Consumer Electronics Show (CES) in Las Vegas this January 
for anything that moves. Much of the hype was in the transportation field, 
featuring demonstrations on autonomous vehicles, futuristic car designs that 
create a “third living space” between home and work, and interfaces 
capitalizing on growing reliance on the internet of things. But the concept of 
mobility went beyond transportation, extending to designs aimed at assisting 
persons with disabilities to explore the world around them and even mobile 
conference room chairs. 
 
Three themes emerged at CES: (1) increasing mobility and improving the 
quality of life; (2) increasing the footprint in the internet of things 
marketplace; and (3) expressing more realistic concerns about how the rules 
of the road will be rewritten based on these new technologies. 
 
The ability to move around with more freedom and flexibility was front and 
center at CES. Autonomous vehicles appeared at every turn, along with 
features like gesture support and touch-screen capability to keep a driver 
busy while the car is in control. Mercedes-Benz promoted an autonomous 
delivery van, complete with accompanying drones, in which a driver’s main 
role will be to oversee the robotic arm that loads the packages on the 
delivery drone. Other concepts on display were an urban transportation 
vehicle promoted by Ford, and Nissan’s "Seamless Autonomous Mobility" 
technology that was developed based on software from NASA. 
 
But the mobility concepts did not stop at transportation. A product called Aipoly Vision was presented 
as a way to help the blind and visually impaired move around and explore. With Aipoly Vision, a 
smartphone can identify thousands of items using artificial intelligence, from street signs to gym 
equipment, which opens a world of opportunity. Another mobility solution was introduced by Hyundai. 
H-MEX, or the Hyundai Medical Exoskeleton, has the potential to allow paraplegics to sit, stand, walk or 
even climb stairs. Unfortunately, Hyundai did not indicate when (or even if) this technology would reach 
the marketplace. 
 
Hand-in-hand with mobility was the focus on the internet of things. Companies that have previously 
focused on just GPS displays now want a bigger slice of the emerging technology that assists drivers by 
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automating driving functions, like directions, as well as coordinating scheduling, entertainment 
selections and generally managing an individual’s busy world. For example, Ford announced a 
partnership with Amazon to bring “home-to-car” functionality using Alexa, Amazon’s personal assistant. 
Not only will Alexa allow the driver of the SYNC 3-enabled Ford to play music and audiobooks or search 
for driving destinations, it would also allow the driver to access home devices like a security system or 
temperature control. 
 
Similarly, Toyota introduced an artificial intelligence assistant named Yui that is intended to forge a 
relationship with the driver, using biometric sensors to gauge if the driver is tired, or even sad, and make 
or suggest adjustments as needed. Also, like Amazon’s Alexa or Apple’s Siri, Yui can answer certain 
requests from drivers. Other technology platform companies were demonstrating technological systems 
that track a driver’s eye movements, that utilize images captured by a vehicle’s camera to evaluate a 
driver’s compliance, and that assess accident factors for risk management purposes. 
 
Beyond promotion of futuristic concepts and designs, the CES attendees spoke openly about the need to 
rethink everything, including how the insurance marketplace and risk-management practices will adapt 
to a mobility-focused world. John Chen, CEO of BlackBerry, openly observed that technological 
advancements, like those imagined at CES, could be held back by the failure to address the risk 
management component. Chen, along with Brian Krzanich of Intel and Amnon Shashua of Mobileye, 
spoke at the CES forum on the need of the insurance marketplace to adapt to autonomous cars and the 
need to broadly reconsider the interaction between the automotive and insurance industries. 
 
The focus on mobility and the internet of things at the CES foreshadows two key challenges that will 
have to be faced by the automotive industry, as well as legal practitioners in this area, in the near future. 
First, although automation and increased connectivity can lead to a world of benefits for consumers, 
there are also significant cybersecurity and privacy risks associated with those features. Consider, for 
example, the recent cyberattack against Dyn, which was attacked through internet-connected devices at 
home, such as DVRs, printers or other appliances. Increasing the ways in which the world is connected 
can also increase potential targets for such attacks and the amount of information at risk. 
 
Second, as evidenced by the sometimes futuristic products and devices on display at CES, technology is 
developing far faster than governmental agencies are drafting regulations. Companies and practitioners 
have little guidance on the kind of restrictions that may be imposed on manufacturing or distributing 
products, the compliance regime that will need to be in place, or potential reporting obligations. 
Moreover, state and local governments trying to encourage the development and rollout of new 
technologies are creating a type of patchwork regulatory framework that could create challenges for 
companies through conflicting guidelines. In order for the federal government to meet the pace of new 
technologies and prevent standards that vary state by state, industry members and practitioners alike 
should expect guidelines that are streamlined and more flexible, allowing them to adjust to new 
developments. 
 
The mobility on stage at CES was connected to more than just transportation — it was connected to 
everything that moves, or could move, in an automated way using artificial intelligence. The 
transformation from old fashioned to automated will not be on a one-dimensional plane where we 
move simply from human-driven cars to robot-driven cars. Everything we own will be connected to 
everything else we own, and all segments of manufacturing and consumer products will be a part of the 
transformation. 
 
So far the transition has taken a somewhat scattershot approach. It has not waited, and will not wait, for 



 

 

the government to dictate the rollout of new technologies, nor will it necessarily bend to consumer 
behavior, such as when consumers overwhelmingly chose VHS. However, the next several years will 
reveal how these scattershot pieces come together. 

 
 
Michael R. Nelson is a partner and Kara D. Ford is an associate at Sutherland Asbill & Brennan LLP in New 
York. 
 
The opinions expressed are those of the author(s) and do not necessarily reflect the views of the firm, its 
clients, or Portfolio Media Inc., or any of its or their respective affiliates. This article is for general 
information purposes and is not intended to be and should not be taken as legal advice. 

 

All Content © 2003-2017, Portfolio Media, Inc. 

 


